
Talk to your employees
Whether you already have a maternity benefits plan in place or you’re in the process of 
setting one up, it's important to talk to your employees. If you have a plan, ask your 
employees what they like and don’t like. If you are setting up a plan, ask employees 
what’s important to them. Don’t forget to plan ahead and provide communications to let 
them know about your new program.

Provide comprehensive care from preconception to postpartum
Make sure that your maternity health plan provides services from the very beginning — 
complete maternity care actually starts before a woman even conceives. Preconception 
health is vital, including appropriate vaccinations, exercise management, and proper 
nutrition. Pregnancy health includes nutrition and exercise, but it also expands to the 
avoidance of alcohol, tobacco, and environmental toxins. Providing a spectrum of care 
allows you to better serve your employees and the unique circumstances of each and 
every individual.

Provide an A+ referral list
Request that your health plan provides and updates a referral list of doctors, hospitals, 
and specialists with good outcomes. Good outcomes include low C-section rates, high 
prenatal care satisfaction, a high VBAC rate, and lower episiotomy, neonatal trauma and 
maternal trauma rates. Empower your employees with services like Healthcare Bluebook, 
which provides price transparency for providers and procedures.

Encourage healthy lifestyles with complementary programs
Help your employees start or continue healthy lifestyles before they conceive, throughout 
their pregnancies, and into parenthood. You should supplement maternity-related 
content with nutrition and exercise content, smoking cessation and drug/alcohol abuse 
information, and chronic condition management. Healthcare as a lifestyle is the key to 
success. 

Communicate your benefits
Be proud of the maternity benefits that you’re providing. You’ve aggregated helpful 
content from your health plan providers, and you’ve updated your policies to be 
competitive and supportive. Now it’s time to disseminate this information far and wide to 
your employees — use email, text, apps, fliers, TV screens, and in-person meetings.

Educate your employees
Outside of the benefits you’re offering, provide healthy fertility and pregnancy 
information to your employees. Make sure they have access to medical and educational 
resources about healthy pregnancies.

Change and update your policies
Maternity leave is not enough. Modern-day families are drastically different from 
generations past, and family leave policies need to reflect that. By providing supportive 
policies and paid leave, you are fostering loyalty and goodwill with your employees and 
are becoming a more attractive employer to future talent.

Support those who choose to breastfeed
Women who breastfeed have less risk of certain cancers, diabetes, and heart disease — 
not to mention they recover from pregnancy faster, meaning they can return to work 
healthier and more confident. Babies who are breastfed have a much better defense 
against illnesses and diseases, meaning less absenteeism among employees who have to 
care for them. 

Make it easy to participate
Offer a variety of options for your employees: different languages, locations, and times. 
Your employees are much more likely to engage and benefit from programs that are 
accessible, convenient, and understandable to them.
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